

Resource 2 - TEN KEY CAMPAIGN PRINCIPLES

LESSONS FROM 20 YEARS OF CHALLENGING THE FAR RIGHT 

1. NEVER IGNORE A FAR-RIGHT THREAT! Don’t just hope they will go away or people will always see through them. Yet   assess each threat  and respond appropriately. Eternal vigilance but target resources to where and in a way that helps. Respond to racism head on, community tensions with diplomacy, political challenges by isolating extremists and drawing those tempted away. 

1. LINK OUR CAMPAIGN TO UNISON’S VALUES WHICH THE FAR RIGHT THREATEN! We need unity and cohesion to solve our problems together. The far right threaten this. We believe we have more in common than divides us.

1. WORK WITH OTHERS, BUT BRING UNISON VALUES!  UNISON has a unique perspective as a trade union covering public services to add to what others do.

1. RELY ON GOOD INTELLIGENCE! Work with Hope not Hate whose campaigning strategy helped us win in the past and  closely monitor the far right as they are currently and who regularly  survey changing public attitudes. Target tactics to beat the actual threat in each case. All forms of the far right are bad in their own terms.  Call out each threat credibly and for what it portends. In some cases the appearance of ‘moderation’ compared to more overt extremists can be just as dangerous as it may be more likely to succeed, providing a bridge to a more extreme future.  

1. USE HOPE TO BEAT HATE! The politics of hate thrives on despair and economic pessimism. We beat hate by making a more hopeful offer.

1. CHALLENGE THE FAR RIGHT BUT TALK TO  THEIR VOTERS! We aim to isolate and thereby defeat extremism,  by drawing people beset by economic pessimism away.

1. SHOW THEY ARE BAD BUT ALSO  USELESS!  We challenge the far right because they oppose our values and threaten vulnerable people. Yet we beat them by showing this, but also by showing they have no answers, that their approach will make things worse.

1. ACT EVERYWHERE BUT ALWAYS THINK LOCAL We need answers to global, national, regional and local problems. Yet in each case, when developing our messaging, make it local and relevant to those we are talking to. Whether that be in a geographic sense, or in terms of a workplace or sector. Show how the far right fall short or threaten people in practice in their daily lives here and now.

1. ZERO TOLERANCE IN ELECTIONS MEANS STOPPING THEM WINNING! Mobilising those who already oppose the far right, reassure and tip the undecided our way and create doubt in their supporters.    In elections, build voting responses where they can never win, reaching different groups of voters where they are! We consistently demoralise them by beating them. 

10  LEAD ON OUR ISSUES BUT BE READY TO TALK TO MEMBERS AND OTHERS TO REASSURE AND OFFER HOPE! Don’t leave falsehoods unchallenged, but don’t rely on ‘killer facts’. People have many sources of information and can’t help what worries them. We need to develop narratives that explain and reassure on issues like immigration.  





